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A few words from the CEO

WHEN | STARTED AT EDMOLIFT we were only 14 employees. Now
there are 75 of us. Development has been fantastic, and the
changes are enormous. But there is one point that we intend
never to change: in our approach and our responses we will
always be the family company with huge great commitment.

About a year ago, when we began the work of formulating
a value base for EdmoLift, we started from a picture of
what we should be, namely an agile company, flexible and
responsive to the needs of our customers.

BUT HOW DO YOU GET THERE?

Well, when the whole company consisted of 14 people there
were good prospects for success. All employees worked close
to each other, everyone knew everyone else, and decision
paths were short. It was easy for each employee to see their
own importance for the whole company. That is the feeling
that we want to take with us as we now continue to grow.
We believe that the well-kept small enterprise’s familial and
safe atmosphere is central in the creation of a climate in
which all employees enjoy job satisfaction and dare to take
the initiative.

ACTUALLY, THIS IS NOTHING NEW FOR EDMOLIFT, this is a culture
that we have always had within the company and it is a
culture that we really want to defend. And if you want to
keep something alive you must discuss it and develop it.
That’s what we are doing now.

WE HAVE SUMMARISED OUR CORE VALUES by the keywords of
Enjoyment, Commitment and Respect and we now regularly
discuss what they mean for all of us. For the familial and
successful culture that we are building together and which is
supported by each and every one of us.
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AS A CUSTOMER you will not see much of our value base work
but we hope that you will notice it in the results. For if we
are successful, I am convinced that doing business with us
will remain easy, safe and pleasant in the future. Our vision
is to be the most innovative partner in the industry - a really
world-class partner.

AT THE SAME TIME WE ARE WORKING on our corporate culture,
we are continuing to maintain pressure in our marketing
efforts, including participation at two trade fairs during the
month of March alone.

I myself had the privilege of meeting dealers and customers
from Germany and the whole of Europe at the LogiMat
trade fair in Stuttgart between 14 and 16 March. We invested
extra effort in this fair this year, together with our German
subsidiary, and presented our armlifts and corrosion-free
low profile lifting table, among other things.

At the end of the month, on 29 and 30 March, EdmoLift will
also be represented at Empack Syd in Malmo, where we will

exhibit several Work Positioners, and also a number of other
things.
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Anders Wahlquist
CEO EDMOLIFT AB
anders.wahlgvist@edmolift.se

=Pe =Pe =P =Pe
=Pe =Pe =P =Pe
=Pe =Pe =P =Pe
=Pe =Pe =P =Pe
=Pe =Pe =P =Pe
2017 =iPe =iPe =iPe




® www. edmollft se

NEWSLETTER

#33, March 2017

EdmolLift exhibiting at Empack Syd

EXPECTATIONS ARE HIGH before the Empack Syd trade fair
in Malmoé on 29 and 30 March. EdmolLift is looking
forward to many interesting meetings during two
intensive days.

EMPACK SYD IS PART OF THE TRADE FAIR, INDUSTRIMASSORNA
SYD, which in practice is five trade fairs under one

roof. In addition to Empack, there is also Automation,
Logistics, Process and Maintenance technology. For
EdmoLift, which has customers in all of these branches,
it is a perfect location to meet both end customers and
dealers from many different industries.

WE KNOW THAT THERE ARE always many customers
who come to see us, look at our products and discuss
solutions for their activities, so we go to Malmé with
great expectations," says Mikael Fernlund, Sales
Manager, Nordic Region.

STAINLESS STEEL SERIES

Mikael Fernlund

AT THIS YEAR'S EVENT the company will, among other things, exhibit its
next generation Work Positioners. Our focus will be on three ranges:

» Commander series - Work Positioners with a wide range of uses.

» Industrial series - Work Positioners whose features include
soft start and two different lifting speeds for more demanding
applications.

P Stainless steel series - completely stainless steel Work
Positioners, especially for the food, pharmaceutical and chemical
industries.

WE WILL ALSO exhibit our popular Armlifts that has lift and tilt in the
same unit,” says Mikael Fernlund. “In addition, we will provide a
little extra information about our new products and our stainless
steel range.”

EdmoLift will be found during fair on stand E:06 at the Malmo
Exhibition Center.

INDUSTRIAL SERIES
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29-30 March 2017 | Malmémassan | Malmé

Do you want to check the latest news in the lifting table industry?

Subscribe to our newsletter for yourself or a colleague at www.edmolift.com/newsletter
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PRODUCT UPDATES

Upgrading the control
unit, the safety frame

corners and plastic
wheels

FROM THE BEGINNING OF THIS YEAR EdmoLift will introduce some
minor product updates. Among other things, a classic control
unit design will return to many of our products - following
requests from customers.

In 2012, EdmoLift produced a new standard control unit for
many of its products. This was in connection with the launch of
the new electrical system, UC-60.

“However, many customers have asked for the old hand-
held control unit model so we are now going back to that as
standard,” says Sales Area Manager Henrik Tjernberg. It will,
however, be orange, not blue as before.

Apart from its colour, there is no difference between the two
hand-held control units. They are fully compatible with each
other, and a holder is included as standard.

NEW PLASTIC WHEELS D>

ALSO THE WHITE PLASTIC WHEELS that have been standard for many
of EdmoLift’s products have been changed and will, in the
future, be black. It is just a change of colour - the quality and
supplier remain as before. The change will take place when the
white wheels that are in stock are used up.

FINALLY, EDMOLIFT IS CHANGING the corners of the normal safety
frame (72 mm). This replaces the old corner, which consisted

of two parts, with a corner which only consists of a single part.
This will make fitting quicker and more efficient. The articles are
fully compatible with each other and the new corner will be fine
to fit on older products.
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UpDate

Improved and clearer
product documentation

Intuitive quick start guides. Updated and detailed on-line
manuals when you need to know more. This is the core of the
project to make EdmoLift’s manuals better and more
environmentally friendly.

THE AIM IS TO ENSURE THAT THE CUSTOMER always has the necessary
documentation when it is needed, that the information is always
up to date and easily accessible. The company also wants to try
to reduce its environmental footprint.

THE SOLUTION IS STREAMLINING and not least digitalisation. The
Sales Area Manager, Henrik Tjernberg, gives an example:

In the past, customers received a thick manual with each
product and there has been one manual for all products in

all of the product families - and also in 20 languages. That is
a lot of information when the customer as a rule only wants
to install their product and get started using it. Our products
are easy to take into use and it is better to send a simple but
clear installation set of user instructions with the product
and then refer to our website for detailed information, service
instructions, instruction videos, and so on.

DIGITALISATION of most of the manuals and drawings means that
they are always available and are always up to date. And it is
also more environmentally friendly, because fewer manuals are
printed as hard copy and distributed.
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EdmolLift are now launching a three-stage rocket toward better
manuals.

STAGE 1. THE PRINTED MANUAL that previously accompanied the
products was replaced in February 2017 with a language neutral
installation guide, a so-called Quick Guide, for each product
group. It consists of pictograms and is sufficient for deploying
the product. The Quick Guide also gives more information about
where further information can be found.

STAGE 2. THE PRODUCT MANUALS ARE BEING REDESIGNED and divided
up so that there will be a specific manual for each of the
following eight product groups: Lifting tables, lorry loaders,
low profile lifting tables, armlifts, tilts, pallet lifters, TZ/CZ lift
trolleys and WP-lifting trolleys. The new product manuals will
be published in spring 2017 on our website at
www.edmolift.com/installation.

STAGE 3. FOR THE EIGHT DIFFERENT PRODUCT GROUPS there are
additional instructions, electrical and hydraulic diagrams, log
books for service, instructional videos for service and repair,
and much, much more. Quite simply, all possible, detailed
information that the customer could want to have about the
products. This material will be published on our website at
www.edmolift.com/installation.

ALL MATERIAL WILL BE DIGITAL and customers can also store the
manuals digitally. “We see considerable advantages from
this and are convinced that it will be of great benefit to our
customers,” says Henrik Tjernberg.
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An example of a Quick Guide can be downloaded from WWW.EDMOLIFT.SE/QG-EXAMPLE
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In new position
Adam Wahlqvist - Marketing Assistant

LOGIMAT IN STUTTGART HAS BECOME one of the largest
and most important trade fairs for internal materials
handling. During this year’s fair, 14 - 16 March, EdmoLift
joined its German subsidiary EdmoLift Hebetechnik
GmbH in a powerful partnership and doubled both its
stand area and number of staff.

THIS IS AN IMPORTANT MEETING PLACE FOR US. “This is where
we meet partners, distributors and customers from
Germany and the rest of Europe. But as the trade fair

is growing, it is attracting more and more visitors and

this year we also established contacts in markets outside WHAT OO L9 A Bl :
Europe,” says EdmoLift's CEO Anders Wahlqvist, who I assist the Marketing department by providing salespeople and
dealers with marketing materials. These can include photographs,

brochures and a lot of different things - in principle all the materials

FROM BEING PRIMARILY A MEETING place for German we produce ourselves in-house. I am also involved when we review our
exhibitors and visitors, in recent years LogiMat has product manuals.

grown into a major international event. Last year, the fair
grew by 23 %, this year by a further 5 % and it is now full
to bursting. A total of eight halls, amounting to 50,000
square metres of exhibition space, all of them full, and of

was in Stuttgart.

HOW LONG HAVE YOU WORKED WITH THE NEW SERVICE?

I began in October but I've been with the company for six years
with some interruptions. I have tried out some other industries and
also took a one-year course in graphic design at Mittuniversitetet

the almost 1,400 exhibitors, a quarter were non-German. ;
in Sundsvall. So I have actually had the desire to work with

One indication of LogiMat’s importance is that more and communication and design for a long time.
more exhibitors tailor their development work in order to YOUR LAST JOB WAS AS A WELDER IN EDMOLIFT'S WORKSHOP, WHAT DO YOU
be able to present new products in Stuttgart. This year's BRING WITH YOU TO THE NEW JOB FROM THERE?

event featured a record number of new products. Clearly that results in very good product knowledge. I have worked
with bending, assembly - yes, in principle all of the production chain
and it gives a great feeling of security to know the whole process right
up to the finished product. I may not know the name of exactly every
article in the range yet, but I know exactly how to manufacture the

parts, how to put them together and how the products will work.

DURING THREE BUSY FAIR DAYS, EdmoLift exhibited, among
other things, the Armlifts ARZ 750 and ART 1500GV,
and the TLD 2000b double scissor lift. EdmoLift also
chose to present the stainless steel low profile lifting table
TUB 1000SS, the pallet magazine, Pallet Buddy and also
a Work Positioner, WP 90Q, from the successful WHAT IS THE MOST EXCITING ASPECT OF WORKING IN THE MARKETING
WP-range. DEPARTMENT?

That it is so diverse and broad, I would say. One moment you are
working on advertisements, the next you are editing videos. Then

hue it . .
[ e U there are also a lot of things to do that are very creative when we are

producing new material and that is also stimulating.

WHAT DO YOU DO WHEN YOU ARE NOT WORKING?

At the moment it seems that I am here almost all the time - there has
been a lot to do at work. But in my spare time I train at the gym and
hang out with friends.

AGE: 27 years

LIVES AT: An apartment in Harnosand.



